[image: image1.jpg]ETHICAL FASHHON FORUM
NEWW ENFIREPRENEURS





Customer Profiling

A demographic profile identifies your target customers, their characteristics, and their geographic locations. An example of this might be 

Customer is married, has children, lives in an affluent neighborhood, and reads The Guardian

Demographics are important considerations in attracting customers and generating revenue in the first stages of a project, particularly if you plan to retail online

One way of beginning to define your target audience is by creating a list of media you plan to target for your product. There are several elements to consider here; 

· What is the price point for your product and which magazines/fashion pages tend to feature products in your price range? 

· Which publications show a particular interest in ethical/environmentally friendly products?

· Are you targeting a high fashion or a high street market? Which publications will allow you to target the appropriate audience?

Create a list of five target publications you would ideally like to feature your product in the first year of trading.

	Publication
	Readership/ target age group

	
	

	
	

	
	

	
	

	
	


Once you have a list of target media you can start to put together a profile of your customer. Defining where your product fits in will help you to understand the customer you are targeting and to be specific about when and how your product will be best featured in media.

You may have more than one customer group. Identify the most important groups.  Then, for each customer group, construct what is called a demographic profile:

	Age
	

	Gender
	

	Location
	

	Income level
	

	Social class
	

	Occupation
	

	Education
	


If you are planning to wholesale, complete a similar process for your potential business customer; for example large high street retailers ranging to small exclusive boutiques; the demographic factors might be:

	Location
	

	Size of retailer
	

	Target customer for retailer
	

	Brands already stocked
	

	Price ranges
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